NATIONAL FLOOD INSURANCE PROGRAM
Bureau and Statistical Agent W-02024

MEMORANDUM TO: Write Your Own (WY O) Principal Coordinators and
NFIP Servicing Agent

FROM: WY O Clearinghouse
DATE: April 5, 2002 Q\%
SUBJECT: Cover Americall Update ! '

your organization as appropriate.

If you have any questions, contact your v Cdordfhator.
Enclosure

CC: Vendors, IBHS; &&wdads FIPNC, WY O Marketing Committee,
Govern iC onitor

Sugg utfagAM arketing, Underwriting

Attached is the April 2002 Cover America |l Update. ?@Wmmmai on within

7700 HUBBLE DRIVE « LANHAM, MD 20706 « (301) 731-5300

COMPUTER SCIENCES CORPORATION, under contract tothe FEDERAL EMERGENCY MANAGEMENT AGENCY,
isthe Bureau and Statistical Agent for the National Flood | nsurance Program




1
KQ.

THE

NATIONAL

FLOOD
INSURANCE
PROGRAM

CoVER AMERICA 1l UPDATE

NATIONAL FLOOD INSURANCE
PROGRAM (NFIP) Co-oP
ADVERTISING

The NFIP reopened the Co-op Advertising
Program on April 1, 2002. You can save either 25
percent or 50 percent of your flood insurance
advertising expenses when you run an approved
newspaper, magazine, Y ellow Pages, billboard,
television, or radio ad. Unlikein last year's
program, free Y ellow Pages trademark listings
will not be available for this program period
(April 1-November 30) because of budget cuts.
Funds are limited and available on a first-come,
first-served basis only.

To participate, you must submit your
proposed flood insurance ad with a co-op
application to the NFIP Co-op Advertis

ad has been approved, send all
invoices, asigned contr
Savings Request For,

/0 i
ork, NY 10010

To process payments in atimely manner, we
must receive all of the paperwork listed above.
Call the Co-op Manager at 1-800-564-8236 for
more details.

SPRING FLOOD TOURS REACH
MILLIONS

In preparation for spring flood season, Ed
Pasterick, a flood insurance expert with the
Federal Insurance and Mitigation Administration
(FIMA), conducted remote TV and radio
interviews with various stations across the US on
March 8. The Hurricane Satellite and Radio
Media Tours have generated nearly 860 television
and radio broadcasts. Combined, these broadcasts
reached more than 19 million viewers and
listeners.

April 2002

WEATHER UPDATE: SPRING
SHOWERS START EARLY IN
MIDWEST

Since the start of spring, weather patterns
have been on avery unpredictable path. While
most of the East Coast is experiencing ere
drought, many states have been uptg th ees
in water with the worst floodi 2

Since March 20, flash fl A Nihgs have been
issued in Kentucky, Tenn ,and Virginia. A
massive storagfrapt drepped between 2 and 4

(o} ch of theregion. In
alone, more than 300 homes
w or destroyed. Thetail end of the
wa so dropped approximately 6 inches of rain
i ts of Arkansas and Northern Texas. Make
sure people know that they can contact you to get

the financia protection they need with National
Flood Insurance.

NFIP ADVERTISING AND
MEDIA SCHEDULE

No print advertising is planned for April
through November 2002.

TELEVISION ADVERTISING

The two NFIP commercids, “Driving Rain”
and “Get the Facts,” continue to generate interest
in flood insurance. Between October 15, 2001,
and March 10, 2002, more than 27,000 people
have called the NFIP toll-free number on their
screens to get more information. More than
19,000 callers provided their name and address to
be referred to an insurance agent and/or to receive
afree Nationa Flood Insurance Guide.




